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Cineplex announces winners of Casting Call contest 
Campaign created by Cineplex delivers strong results 

 
Toronto, ON, August 25, 2014 (TSX: CGX) – Watch out Ryan Gosling – you’ll have new Canadian 

competition on the big screen beginning this fall. 

Cineplex Entertainment has announced the winners of its search for three hosts of the company’s 

popular pre-show.  Canadian movie-goers have chosen Edmonton’s Shannon Burns, and Toronto’s Ben 

Gordon and Sam Maggs, to serve as the Cineplex Pre-Show’s English-speaking hosts.    

Each winner receives enough SCENE points to watch free movies for a year. 

Ben Gordon is a film enthusiast from Toronto, whose passion, pizzazz and on-screen charisma shone 
through as the contest’s top vote-getter.  Gordon works in the Toronto advertising industry, producing 
television commercials.  His favourite movie is Eternal Sunshine of the Spotless Mind.   
 
Sam Maggs works in the Toronto media industry as a gaming and pop culture journalist.  The self-
proclaimed “geek girl” from Toronto is a passionate about pop culture, cites Joss Whedon’s Serenity as 
her favourite movie, and is “pumped” to get audiences excited about the movies.  Maggs plans to 
publish her first book, The Fangirl’s Guide to the Galaxy, next spring. 
 
Shannon Burns is a promotions coordinator for two Edmonton radio stations.  While Mean Girls may be 
her favourite movie, she’s no Regina George.  Shannon’s friendly, outgoing personality and encyclopedic 
knowledge of movies and pop culture are sure to be a huge hit with audiences across the country. 
 
“We were incredibly impressed by the quality of Casting Call submissions we received from Canadian 
movie fans,” said Pat Marshall, Vice President, Communications and Investor Relations, Cineplex 
Entertainment.  “Ben, Sam and Shannon’s passion for the movies shone through in their auditions – and 
we know they’re going to be a big hit with Canadian movie fans.” 
 
You can see Shannon, Ben and Sam on the big screen, hosting the Cineplex Pre-Show, starting Friday 
August 29.   
 
Contest developed by Cineplex Content and Creative Group 
 
Cineplex’s Content and Creative Group developed the campaign and launched the first-ever Cineplex 
Casting Call on June 27.  The cross-platform campaign featured three phases: the teaser phase, video 
audition submissions, and, finally, public voting. Elements of the campaign ran in-theatre, on radio, on 
Cineplex.com, YouTube, and across social media.  
  



“We wanted to create a program that would offer SCENE members an unbelievable exclusive 
opportunity and continue to grow the entertainment value of the Cineplex Pre-Show,” says Marshall. 
“This campaign also proves how successful an advertising campaign can be when taking advantage of 
Cineplex’s media channels in an integrated approach.” 
 
The Cineplex Casting Call ran on Cineplex’s Facebook page and was open only to SCENE members.  
 
Cineplex received auditions from hundreds of Canadian movie fans.  The ten finalists received a total of 
more than 40,000 votes between July 18 and August 1.  Voters had the opportunity to win daily SCENE 
point prizes. 
 

About Cineplex 
Cineplex Inc. (“Cineplex”) is one of Canada’s leading entertainment companies and operates one of the 
most modern and fully digitized motion picture theatre circuits in the world.   A top-tier Canadian brand, 
Cineplex operates numerous businesses including theatrical exhibition, food services, gaming, 
alternative programming (Front Row Centre Events), Cineplex Media, Cineplex Digital Solutions, Cineplex 
Digital Networks, and the online sale of home entertainment content through CineplexStore.com and on 
apps embedded in various electronic devices.  Cineplex is also a joint venture partner in SCENE – 
Canada’s largest entertainment loyalty program. 
 
Cineplex is headquartered in Toronto, Canada, and operates 163 theatres with 1,643 screens from coast 
to coast, serving approximately 77 million guests annually through the following theatre brands: 
Cineplex Odeon, SilverCity, Galaxy Cinemas, Scotiabank Theatres, Cineplex Cinemas and Cineplex VIP 
Cinemas.  Cineplex also owns and operates the UltraAVX, Poptopia, and Outtakes brands.  Cineplex 
trades on the Toronto Stock Exchange under the symbol CGX.  More information is available at 
Cineplex.com. 
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For information, interviews or photos please contact: 
 
Pat Marshall, Vice President, Communications and Investor Relations, Cineplex Entertainment 
416-323-6648, pat.marshall@cineplex.com  
 
Mike Langdon, Director, Communications, Cineplex Entertainment 
416-323-6728, mike.langdon@cineplex.com 
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